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Kashi Trial Event 2011

Brand Strategy

Where We Are in the Process

» Activation of Ideas in Market

Brand Briefs
EqU”y (assignment

and creative)
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Platform

presentation/agreement

(8.23.10)

Contact

Strategy
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Kashi Trial Event 2011

What We’re Doing Today

Recap of how we got here:
e Creative brief highlights
e Approved idea platform

Presentation of contact strategy:
® Roles of media vehicles
e Creative visualization for potential touchpoints
® |IT recommendation

— How best to utilize incremental funds beyond TV (already funded)

Discussion/feedback
* Goal to align today on vehicles moving forward

e Feedback on creative work

Next steps
ADDIS CRESON thebarbariangroup
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Kashi Trial Event 2011 Creative Brief Highlights

What's the main business challenge?

e Increase overall Kashi cereal sales and share by addressing
non-user and lapsed user taste barrier.

What are we trying to accomplish through this effort?
What behavior are we trying to change in people?

e Disrupt their perception that Kashi doesn’t make tasty cereals and woo
them to try one.

S,
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Kashi Trial Event 2011 Creative Brief Highlights

Who are we talking to and what do we know about them?

e NI DMI Women - either aware of Kashi but have never tried or haven't used in 6 months +
e She's trying to eat healthier, but doesn’t enjoy it — the taste sacrifice makes it a chore.

® She chooses the tastier versions of healthy cereals, like Chocolate Cheerios or Fiber One
Honey Clusters.

e Kashi cereals are a risk because she doesn’t think they'll taste good and they're expensive.
She wants to feel like her money is being well-spent, so she's afraid to take a gamble on Kashi.
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Kashi Trial Event 2011

Creative Brief Highlights

How can the brand address this issue in the context of this
assignment?

» Kashi needs to provide her a reason to engage with us; a reason to put our cereals in her
consideration set. Let her know that one of the aspects of the Kashi mission is to have her
enjoy eating healthy.

What is the one thing the brand must communicate to create/
reinforce its role?

e We're out to show you how great our cereals taste.

Why should they believe this?

e Qur passion is to make healthy eating something you enjoy.

* Tasty ingredients like nuts (almonds, walnuts), fruits (blueberries, strawberries), flavors
(cinnamon, vanilla)

What do we want the target to feel/think?

* |'ve got some familiar cereal choices that | purchase, so | just haven’t been thinking about
taking a chance on Kashi. But now | have the confidence to try one because it's no risk.
They could just taste better than | think they do.

&
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Kashi Trial Event 2011

Approved Idea Platform

What’s

the idea?

[formula]

Kashi’s getting the
real truth about the
taste of our cereals
from real people.

ADDIS CRESON

By showing redl,
relatable people
enjoying the taste of
Kashi cereals, we
make our taste claim
believable.

S

Starcom’

Using the Kashi Smile
Guarantee, we'll help
people discover the great
taste of Kashi cereals.
Testimonials from real
people will provide proof
that Kashi cereals taste
great and the guarantee
offer will encourage
immediate purchase.
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Contact strategy and
recommendation
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Kashi Trial Event 2011 2011 Q1 Smile Guarantee TE Media Plan

Contact Role of Contact
4 N\
Video (Linear : Share Kashi news within broad-reaching content /
TV/OLV)* richer, less-cluttered content
. J
4 \
kashi.com . . i
. = Inform and engage those looking for more information
Landing Page . )
4 \
On-Line
. —_—> Drive high awareness of new Kashi message to target
Media
. 4
( N\
—_ Share information within broad-reaching content
. they’re passionate about )
In-Store OOH E— Share Kashi news close to point of purchase
Paid* Search —_—> Always be on, driving consumers to relevant content
<
Mobile >
Always be on, driving consumers to relevant content on the go
Search
. J
Packaging > Share Kashi news when purchase decision is being made
——> | Amplify Kashi news among important third-party endorsers of the brand

* Already approved/funded for Q1/Q2 2011

A O
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Kashi Trial Event 2011 Smile Guarantee - TV

Open on Kashi employee on a park bench SUPER: Julie Cut to home video footage of woman reviewing Kashi® Heart Laura smiles to camera Anocther home video reviewer, Dave, tastes Organic Promise ®
Sweet, Kashi Foods to Heart® Oat Flakes and Blueberry Clusters Strawberry Fields®

£ » A RS
Smile Guarantee @ "‘ ‘ ’ & Laura
7% it - Millburn, NJ

Kashi

Julie (fo camera): Can the taste of Kashi® cereals actually Woman: | was not expecting this to be so good. Igiveita [big smile) Man: The strawberries are really good.

make you smile?

He smiles fo camera. Cut to beauty shots of cereal in bowls: GOLEAN Crunch/® and Heart to Hear#® Oat Flakes and Blueberry Clusters. Cut o another home video reviewer holding a cluster of
Honey Almond Flax GOLEAN Grunch!® Honey Almond Flax to camera then she

gives a huge smile

Waterloog, IA

1 give it a (big smile) Julie VO: At Kashi, we make great fasting cereals so people can eat healthier, with a smile. W 2: Clusters...almonds...it’s really crunchy.

. 00
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Kashi Trial Event 2011 Smile Guarantee - TV

at the park Cut to box shot. SUPER: Smile Guarantee at kashi.com G

Smile Guarantee at kashi.com Smile Guaranteg at kashi.com

ot

2 n ~
Hearl(EeHearl

dawe 13 0

c*;

Kashil

Smile Guarantee

Julie (to camera): In fact, we'll guarantee it. Julie VO: Try a Kashi® cereal.

If it doesn’t make you smile,

you can fry a

Flog logo and tag up

Smile Guarantee at kashi.com

different box on us.

VO: Kashi. 7 whole grains on a mission

[formula] ADDIS CRESON ﬁ
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Kashi Trial Event 2011 Smile Guarantee - Other Consumer Touchpoints w

We've explored different “ways in”/communication
emphases to support the Smile Guarantee.
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Kashi Trial Event 2011
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Digital: Real Taste Real Smiles (Option A)

kashi.com Landing Page

 Signup | Tour our community

| Our Foods I Natural Learning \ Recipes Lifestyle Tools ~ MeetUs  Events HQSearch Kashi.com

Find a Kashi food ’ :! or Find a Kashi brand I 3’

{2} / Our Foods / Cold Cereal

) gmile
GUARANTEE

lf our great tasting Kaski cereals olon’t make you smile, try a dlifferent dox on us.

’ : S o O et W E )
you'll - (N _.
3 3 "E“_ " “I'm smiling because it’s so yummy

S mi]. e b e rry z:— L a{td‘qt\)?f\t:{r‘my hcanf’

or tI'y a : ; e, 3
different : ‘ &CrunChy B 3 ' I :

\ g Vanllza : R “I'm smiling because it’s like

\ ! l : eating dessert for breakfast!”

. B granola it
clusters w:% f o e

s “I'm smiling because I love honey & 3
almonds, plus I'm losing weight!”

SO

f@"’: LEARN MORE - FIND A CEREAL - CEREAL REVIEWS
ADDIS CRESON * thebarbariangroup
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AM A ZON

advarrivian



Kashi Trial Event 2011
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Digital: Real Taste Real Smiles (Option A)

kashi.com Smile Finder

. Our Foods I Natural Learning \ Recipes L Lifestyle Tools i Meet Us | Events \[Q Search Kashi.com

Find a Kashi food I 4 | or Find a Kashi brand I :

a.___

2} / Our Foods / Cold Cereal

77 %
< smile
GUARANTEE
lf our great tasting Kaski cereals olon’t make gou smile, try a olifferent fox om us.

Tell us what you like, and we'll match you with a cereal that
will make you smile. Drag and drop the words from the left
into the bowl on the right.

; |
| |
5

GET MY
CEREAL MATCH

o0 Sy,
(v'\

7 o LEARN MORE - FIND A CEREAL - CEREAL REVIEWS
)

Ka,

)

“ARa

/|
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Kashi Trial Event 2011 Digital: Real Taste Real Smiles (Option A) d

kashi.com Smile Finder

| Kashi

': B ( Our Foods | Natural Learning  Recipes Lifestyle Tools  Meet Us n
Find a Kashi food ’ e| or Find a Kashi brand ' el

2% 7 Our Foods / Cold Cereal

) gmile
GUARANTEE

//’ our great tasting Kaski cereals ofon’t make sou smile, tryd M'[;Zrtnr fox on us.

Tell us what you like, and we’ll match you with a cereal that
will make you smile. Drag and drop the words from the left
into the bowl on the right.

5
; o
5 | s
| |
; \
| ‘

%
g
&

Z,
: LEARN MORE - FIND A CEREAL - CEREAL REVIEWS

&

A
2
b
’)
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Kashi Trial Event 2011
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Digital: Real Taste Real Smiles (Option A)

kashi.com Smile Finder

{ Signup | Tour our community Store Locator

[

Natural Learning | Recipes ‘ Lifestyle Tools | Meet Us | Events ‘[QSearch Kashi.com i i

Find a Kashi food 4| or  Find aKashibrand | |

2} / Our Foods / Cold Cereal

) smile
GUARANTEE

//’anr‘?rmr tasting Kaski cereals ofon’t make ous mile, trya o/r'/}érenr fox on us.

Tell us what you like, and we'll match you with a cereal that
will make you smile. Drag and drop the words from the left
into the bowl on the right.

QEED (D) CEiih) @D

Your cereal match is:
Kashi Granola Mountain Medley

oA Say,

T~
5 MORE - FI R . REAL REVI
o\\_ﬂa LEARN MORE ND A CEREAL CEREAL REVIEWS

ARant

*a,

/]
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Kashi Trial Event 2011
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Digital: Real Taste Real Smiles (Option A)

Facebook

[] News Feed

Top News - Most Recent

Home Profile Account v

Nora Snyderman
Edit My Profile
[] News Feed
& Messages 429
@ Events 3
& Friends
Q‘B) Application Requests 2
Game Reguests 2
See More 7

Chat with Friends
Go Online

ADDIS CRESON

What's on your mind?

3

Sam Kramer | used Kashi's cereal finder and love the Heart to Heart
Oat Flakes and Blueberry Clusters it suggested!

Kash Cereal Finder

www.kashi.com

The tastes | said make me smile are crispy, crunchy, healthy,
sweet berry, cluster goodness! Kashi suggested | try out their
Mountain Medley cereal.

tﬁ[ a few seconds ago - Comment - Like - Share
Y 7 people like this.

Christophe VandenEynde Sounds tasty!
September 28 at 1:39pm - Flag

®= Laura Rast | love that one too! | had it for breakfast today!
September 28 at 1:13pm - Flag

Rylie Spring Crispy berry clusters? That sounds yummy, |
should try that one!
September 28 at 1:02pm - Flag

Eric Bailey So, my Halloween costume this year is a little more
conceptual. It's a group costume, meaning that | need your help to pull
it off!

Basically, what | want to do is get as many people together as possible
and do a good 'ol fashioned pub crawl, with everyone attending wearing
one of these hilariously creepy horse head masks:
http://www.mc...
See More

Horrible Horse Head Halloween Hoedown

Sunday, October 31, 2010 at 8:30pm
Central Square, Cambridge

@ a few seconds ago - Comment - Like - Share - RSVP to this event

Jenna Matecki is now friends with howie ray and 2 other people.

&

Starcom’

Events See All
What are you planning?
F/2.8 (The Photo Show) x

Friday 6:00pm
RSVP: Yes - No - Maybe

Harvest Fest 2010
Saturday, October 9 at 1:00pm
RSVP: Yes - No - Maybe

See More ¥
Sponsored Create an Ad
Advertise on Facebook X

Promote your
business to 500M+
active and engaged
users on Facebook.
Develop your brand
online by connecting
with your audience.

Facebook
Ads

& Like

Requests See All

[x2] 2 group invitations

ﬂ 5 Page suggestions

You have 4 games and application
requests. In order to view them, click on

Games or Applications in the menu on
the left.

Get Connected
[ Who's on Facebook?
Find your friends

Who's not on Facebook?
Invite them now

Who's here because of you?
Track your invites

[® connect on the go

lg 10 minutes ago
1# Chat (Offline)

thebarbariangroup




Kashi Trial Event 2011 Digital: Real Taste Real Smiles (Option A)

Mobile

Heart To Heart
Oat Flakes & Blucberry
Clusters

loading... 1 £ O e 16
| i 0

i)
Pep—— ﬁ
s

lmﬁi“r
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Kashi Trial Event 2011 Digital: Real Taste Real Smiles (Option A)

Online Banner

‘9““ sA”/
F % Ifthe great taste of our cereal doesn't
B make you smile, try a different box on us!

o ‘.":_/'3 &
04““«"’
sweet
g crunchy
J delicious
CTISP honey

m clusters

FIND THE CEREAL THAT MAKES YOU SMILE

[formuta] ADDIS CRESON *

Starcom’

‘9\‘“ SA’/
& N % Ifthe great taste of our cereal doesn't

\<__/ ., makeyou smile, try a different box on us!
(2Rt g
ARAWN

=

8 ottt

K5

~ FIND THE CEREAL THAT MAKES YOU SMILE
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Kashi Trial Event 2011

[foraula]

Digital: Real Smiles Real Time (Option B)

kashi.com Landing Page (loading)

Store Locator

Shop Online

IN THE KASH! SMILE GUARANTEE

"

“Is TERE ANYTHING BETTER

THAN KASHI CEREAL WITH A

"
sANANAL”

EVERYONE IS SMILING ABOUT
KASHI CEREAL! YOU WILL TOO, OR

TRY A DIFFERENT BOX ON US!

GUARANTEE DETAILS »

A smile is a curve that sets
everything straight.

Phyllis Diller

NO. OF PEOPLE PARTICIPATING CURRENT
SMILE RATING

134,198

3
¥

7

ADDIS CRESON *
Starcom’

thebarbariangroup

A’

AM A ZON

advarrivian



Kashi Trial Event 2011

Digital: Real Smiles Real Time (Option B)

kashi.com Landing Page (loading)

vy

ill\r 2 5 ¥

Our Foods Natural Learning Recipes | I.ifstyleTods ] Mutlh  Events Hqsem. Kashi.com
S e

PR Y A AT Y D e

NO. OF PEOPLE PARTICIPATING

IN THE KASH| SMILE GUARANTEE:

134,198

“Is THERE ANYTHING BETTER

THAN KASH! CEREAL WITH A
saNANAL”

BROWSE OUR
TASTY CEREALS

ADDIS CRESON

3

NO. OF
CERTIFIABLE NUTS

CURRENT
SMILE RATING:

EVERYONE IS SMILING ABOUT
KASH| CEREAL! YOU WILL TOO, OR
TRY A DIFFERENT BOX ON US!

GUARANTEE DETAILS »

A smile is a curve that sets
everything straight.
~ Phyllis Diller

Starcom

) @
@
&

DIFFERENT FRUITS
IN KASHI CEREALS

“Keerine ur with THE KARDASHIANS
AND Snmrve:w Kaswr cereat? Yes
rLEASE. ” #KAskISMILEGuARANTEE

facebeek o

i 37 people like this.
Be the first of your friends

thebarbariangroup
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Kashi Trial Event 2011
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Digital: Real Smiles Real Time (Option B)

kashi.com Landing Page

Signup |

Login |

Recipes  Lifestyle Tools  Meet Us

Tour our community

Events { Q search Kashi.com

: Shop Online
B,

Store Locator

® I Our Foods ~ Natural Learning

CURRENT

NO. OF PEOPLE PARTICIPATING
IN THE KASHI SMILE GUARANTEE:

134, 198

NO. OF A
| &) CERTIFIABLE NUTS '

“Is THERE ANYTHING BETTER
THAN KASHI CEREAL WITH A (
savanva?”
#KasniSmiLeGuaranTEE
’ EVERYONE IS SMILING ABOUT
KASHI CEREAL! YOU WILL TOO, OR
.............................. TRY A DIFFERENT BOX ON US!
BROWSE OUR
TASTY CEREALS:
o
0 gkt © A smile is a curve that sets
i o everything straight.
= ~ Phyllis Diller

PRODUCT INFO >

SMILE RATING:

eeees
i | Q

z ml“"”’?

DIFFERENT FRUITS
IN KASHI CEREALS

“Keerine up with THE KARDASHIANS
AnD Strawserry Kasui cereat? Yes
reease.” #KasniSmiteGuarantee

facebeek «u

B3 37 people like this.
Be the first of your friends.

%

&
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Kashi Trial Event 2011 Digital: Real Smiles Real Time (Option B)

Mobile

mck Smile Guarantee Wall

Heart To Heart
Dat Flakes & Blueberry
=

Clusters

- = LA o kR

e
Romtomerand ﬁ

version 1.5

[formuta] ADDIS CRESON thebarbariangroup AMA Z@“N
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Kashi Trial Event 2011

[formula]

Digital: Real Smiles Real Time (Option B)

Online Banner 1

“Kasut’s NoT KiDDING ABOUT THIS
SMILE 6UARANTEE. STRAWBERRY FIELDS
HAD ME 6RINNING FROM EAR TO EAR !
Deticious " #KasniSmiteGuarantee

; " If the great taste of our cereal

doesn’t make you smile, try a
different box on us.

GET THE SCOOF ?

ADDIS CRESON * thebarbariangroup AMA

Starcom’

A& ~.;§N



Kashi Trial Event 2011 Digital: Real Smiles Real Time (Option B) w

Online Banner 2

TRY A TASTY KASHI CEREAL
CURRENT YOURSELF. IF IT DOSN'T MAKE
SMILE RATING: YOU SMILE YOU CAN TRY A

; 9999 ' DIFFERENT BOX ON US.

@ FIND THE CEREAL WY ThAT's our SmiLE
THAT MAKES YOU SMILE Guaranvtee AT KAsii.com

GET THE SCOOFP ? GET THE SCOOP ?

[formula] ADDIS CRESON * thebarbariangroup AMA ﬁ‘“*:N
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Kashi Trial Event 2011 Print (Option A)

ey Elusters.
mig pleces of 'llw:lm
e, X5 definitely

made me Emile.

gon loves 1tl
and he's ploky

Josh
panchesteT, HO

My wife samid it was
good and she wam right,
a8 usual.

Ancthony
Auptlin, TX

—

The taste of Kash cereals will make you swife. Guaranteed.

OUR GUARANTEE:
Try a tasty Kashi ceread
yourself. If it doesn’e make |
you smile you cn try I 3
another bax on us. That's cur ‘ 1
Saile Gusrnstes at baskcom |

B

7 whole grains on & mission™

A
[formula] ADDIS CRESON $

Starcom

The faste of Kask' cereals will make you swife. Guarasteed.

T g
\ ll | I"“ | f
0

Ulso tha froe Stickybits application on your Smartphono to soo H tha tasto of Kashl corsals 15 making poopla smila

Insert Card Front

Introducing the Smile Guarasfee

Maow It your turn to try a sty Kashl cereal. If it doean’t make you smile

you can try a deiferent box oo uz. Selle Geameles af back cow

£

7 whole grains on a mission™

Insert Card Back

thebarbariangroup



Kashi Trial Event 2011

Print (Option B)

Find a Kask cereal that makes you smile, quaranteed.

Use the wheel to find a Kashi cereal that matches your taste. Then ghve it a tre if It doesnt

ks you smile you can try & dferent box on us S Geakefte of bk s

rcmn §

7 whole grains on & mission™

[Formula]
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Kashi Trial Event 2011 In-Store Shelf Talkers (Options A & B)

The Kashi Smile Guarantee
has arrived.

Use the free Stickybits application on
your Smartphone to see if the aste of
Kashi cereals makes people smile.

Option A: Taste Wheel Option B: Stickybits ! pea |

. -,\
[formuta] ADDIS CRESON * thebarbariangroup A M A ZON
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Kashi Trial Event 2011 In-Store Shelf Talkers (Option C)

Can the taste of
Kashi cereal make
you smile?

A -
[ Formula] ADDIS CRESON * thebarbariangroup A M A ZL
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Kashi Trial Event 2011 Packaging - Front (Option A) d

GO EAN

UNCA.

Naturally Sweatenad MuLgran Custar Conoal

Toasted
Berry

Crumble

OAT FLAKES &
blueberry clusters

Mare for your heart!

A =3 .
[ forMata] ADDIS CRESON thebarbariangroup A M A Z(
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Kashi Trial Event 2011

[formula]

Packaging - Back (Option A)

The taste of Kashi

cereals will make you

hy clusters.

osh
:ngsnut. w

OUR GUARANTEE: Try a tasty Kashi coreal yoursel. If it doesn's make you smile you can try
another box on USTRILS our Swesie Guiranten & Kash com

Lorem ipsum dolar consectetver adipiscing ebt, sed dism nonummy nibh eutsmod vacdunt ut
loreet dolore magna abquam erat volutpat. Ut wist enim ad minim venlam, quis nostrud esercl
LI0N UIAMCOrper SUKKNE Ioborts mat ut aliquip e €4 CommOdo ConMequat. Lorem gsism dolir
consectetuer dipiscing ek, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisl enim ad minim venlam, quis nostrud exerci tation ullameorper suscipit
loborus nisl ut aliquip ex ea commedo consequat.

Lorem ipsum dolr contectetuer
adipiacing elit. ved diam noaummy nibh
euismad tincidunt it Boreet dolore
magra aliquam erat volutpae. Ut wisl

eniin ad minim venism, quis nostrod
exered tation ullimcorper suicipit
lobortis na ut aliquip ex ex.

:ummuu::;
T

ADDIS CRESON *
Starcom’
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Kashi Trial Event 2011 Packaging - Front (Option B)

GO EAN

UNCA.

Naturally Sweetened Multigrasn Ouster Cereal

GOLEAN
Crisp!

Naturally Swestened Multigrair r Corsa

Toasted
Berry
Crumble

[formuia] ADDIS CRESON *

Starcom’

thebarbariangroup

OAT FLAKES &

blueberry clusters

6 natural
" antioxidants*
Move for Vaur heard!
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Kashi Trial Event 2011

[formula]

Packaging - Back (Option B)

ADDIS CRESON

on wus!

OUR GUARANTEE: Try a tasty Kashi coreal yoursef. I it doesn't make you wrile you can try
anather bom an us. That's sur Swnle Guarandes af Kashi cam,

Lorem ipaum dolar comecresver adiitciog e, sed dism pomunury nibh mum.s mxuinm .\mm

dolore magna Mauam merat volutpts. LI wit e e vebion Qut. ¢

wllameorper suscipit lobartis nil et aliquip ex o camwdo conequit i w gt 1 l'
Adipiscing el sedt dam nonummy sibh ecamod tnedunt ut Borost doire magna slaquim erat volutpat l Illl

Ut mhds 07U 3 1nim wnidm, quis ASIErd exErt] BTon WATCOrper WACENT BBATTIE nl it M ex €

commodo contequat

Lorem ipswm dolar comvectetinr adpircing ot sed diam nomeminy nibh eulmod tncidurt ut Moreet

o oo o, yehuk o R e |||l"||l |||I

A Orpe SULKIpIL lobortin nist ut 2liquip ex &3 COmMMOIO Contequt

* thebarbariangroup
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Kashi Trial Event 2011 Public Relations

Nutritionist Influencers

o "Smile-itForward” Mailings. Registered dieticians receive product samples, several

Kashi smile +shirts and coupons in single package. Invited to share/forward to clientele: \/

“The taste of Kashi makes me smile and is guaranteed to make your body smile, too.”

Media

o Breakfast Deliveries for Key NYC-based Contacts. Hand delivered product samples with
smile-themed Kashi branded cereal bowl, Tetra Pak organic milk and fresh-cut flowers to
reinforce Smile Guarantee message.

o Smile Finder Media Mailer. Product samples accompanied by taste finder tool to be
shipped to broader list of media and blogger contacts.

o 5 Things to Make You Smile Editorial Pitches. Highlight the taste of Kashi cereals
among other simple items.

Social Media

* Who Makes You Smile? Blogger Contest. Consumers submit stories or photos of a
person that makes them smile in exchange for a product sample or coupon. Automatically
entered for a chance to win a full year of tasty cereal (and smiles), compliments of Kashi.

[ Forfute] ADDIS CRESON ﬁ thebarbariangroup AMA Z@?N
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Kashi Trial Event 2011 Public Relations

Brand Activation

o “Smile-itForward” Mobile Food Truck. In conjunction with National Share a Smile
Day (March 1), activation teams visit key markets via branded food truck while distributing
cereal samples and taking photos of smiles/reactions to be posted on Facebook or streamed
via webcam for Kashi website. Consumers can track whereabouts through tweets and

Facebook updates.

* This item to be budgeted for outside of PR retainer.

* 2
[ formula] ADDIS CRESON $ thebarbariangroup AMA Z@&N
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Kashi Trial Event 2011 Public Relations

Stunt
. Promote largest gathering of people smiling
in conjunction with National Share a Smile Day. Distribute samples and smiley masks resem-
bling Kashi Smile Finder throughout morning event. Consider hosting in New York City’s
Strawberry Fields to play tribute to great tasting cereal. Drive attendance through national

news announcement, Facebook posts and Twitter.

[ formula] ADDIS CRESON s thebarbariangroup AMA ZEQ&N
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Kashi Trial Event 2011 Smile Guarantee - Consumer Touchpoints w

Smile Guarantee communication emphasis determined by
what's most relevant for each tactic.

Search

Mobile In-store
Print Kashi.com

Packaging Social Media

[fo.ﬁ..l.] ADDIS CRESON * thebarbariangroup
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Kashi Trial Event 2011 ILT Recommendation
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Search

GOOS[C smile guarantee

‘About 5,030,000 results (0.16 seconds)

Advanced search
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Purchase

The tasta of Kashi
Caredl/s will make you

Find a Kashi cereal that
makes you smile, guaranteed
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Kashi Trial Event 2011

Contact

Video (Linear

TV/OLV)*

kashi.com
Landing Page

In-Store OOH

Paid* Search

Mobile
Search

2011 Q1 Smile Guarantee TE Media Plan

Role of Contact

Messaging Focus

Share Kashi news within
broad-reaching content /
9 richer less-cluttered content )

p

Persuade her to try Kashi by

proving taste & backing it up
with our Smile Guarantee

-

Inform and engage those
looking for more
9 information )

Deliver information about the
Smile Guarantee and show her
how great our cereals taste

4 N\
Drive high awareness of new
Kashi message to target

Clearly communicate Smile
Guarantee offer and reinforce
L the great taste of Kashi cereals

Share information within
broad-reaching content
\_they’re passionate about )

Reinforce the great taste of
Kashi cereals and communicate
the Smile Guarantee offer

Share Kashi news close to
point of purchase

p

Drive immediate purchase by

helping her find a cereal she
likes

* Already approved/funded for Q1/Q2 2011
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Delivery

TV: 45-50% R Wkly,

204MM Impressions
OLV: 2% R Wkly,
7MM Impressions

185M visitors

25% R Mthly,
84MM Impressions

36-48% R Wkly,
33MM Impressions

Top 20 markets,
6,574 Units

\ J y,
~N
Always be on, driving Pique interest in the Smile 100% SOV TE, 80%
consumers to relevant Guarantee and drive to SOV non-branded
9 content ) U kashi.com to learn more ) terms
a
Always be on, driving Pique interest in the Smile
consumers to relevant Guarantee and drive to 100% SOV
9 content on the go ) \_ kashi.com to learn more )
. 85% Reach
Total Q1 Trial Event: 325MM
Impressions
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Spend

TV: $2,694M
OLV: S250M

S 450M

$315M

S55M

S2M

$ 4,216M

Working Media

($1,217M out of original
$1,175M earmarked for
additional contacts)

...........
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Discussion/Feedback
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Next Steps
e Feedback on all executions - today
e Agencies present revised media reco and creative — w/o 10/4

— Kashi approves media vehicles so Starcom can start negotiating

-
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Kashi Trial Event 2011

Contact

Video (Linear

TV/OLV)*

kashi.com
Landing Page

On-Line
Media

In-Store OOH

Paid* Search

Mobile
Search

2011 Q1 Smile Guarantee TE Media Plan

Role of Contact

Share Kashi news within
broad-reaching content /
S richer less-cluttered content )

Inform and engage those
looking for more
information

Drive high awareness of new
Kashi message to target

Share information within
broad-reaching content
\_they’re passionate about

Share Kashi news close to
point of purchase

\

( . .
Always be on, driving
consumers to relevant

9 content

( . .
Always be on, driving
consumers to relevant

S content on the go

* Already approved/funded for Q1/Q2 2011 Total :

[Formula]

ADDIS CRESON

Delivery

TV: 45-50% R WKkly,
204MM Impressions

OLV: 2% R WKy,
7MM Impressions

185M visitors

25% R Mthly,
84MM Impressions

36% R Wkly, 33MM
Impressions

Top 20 markets,
6,574 Units

100% SOV TE, 80%
SOV non-branded
terms

100% SOV

85% Reach

325MM Impressions

o
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Working Media

Spend

TV: $2,694M
OLV: $250M

S2M

$4,216M

thebarbariangroup

Metrics

Proven Recall, Ad Impact on
Purchase Intent
Did message break through, impact
purchase intent?

TBD with selected concept
Custom Foresee Questions

Impressions, Message Recall
Did consumers recall message?

Ad Recall, Pl, Brand Attributes
Did message break through, impact
purchase intent/attributes?

Sales Lift
Did advertising result in sales lift?

Trial Event Portal Traffic,
Maintain CPC
Did Kashi see traffic to portal and
maintain CPC?

Increased Traffic
Did Kashi see increase in traffic via
mobile search?

...........




Kashi Trial Event 2011 Paid Media Contact Map

~ Mobile Search
S2M Net

tional Search
S55M Net
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